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Travelers with Travel Plans in the Next Six Months Comparison
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When Is Your Next Trip?
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Concerns about my personal financial situation

Transportation costs
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Factors Impacting Decisions to Travel in Next Six Months
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Influence of COVID-19 on Travel Plans in the Next Six Months



IMPACT ON TRAVEL PLANS

Travel Sentiment Study Wave 61

39%38%40%38%
34%34%31%

25%24%

5/114/133/303/163/22/162/21/191/5
0

20

40

60

Influence of COVID-19 on Travel Plans in the Next Six Months
COVID-19 is Not Influencing my Travel Plans 



IMPACT ON TRAVEL PLANS

Travel Sentiment Study Wave 61

28%
25%24%

27%26%27%25%26%26%26%
22%24%23%

19%17%
20%

24%

5/114/133/162/161/1912/811/1010/139/158/187/216/235/264/283/313/32/3
0

20

40

60

80

Indicated that Concerns About Personal Financial Situation Would 
Greatly Impact their Decision to Travel in the Next Six Months



IMPACT ON TRAVEL PLANS

Travel Sentiment Study Wave 61

28%26%28%
24%26%23%22%24%24%23%21%20%21%20%

16%17%
21%

5/114/133/162/161/1912/811/1010/139/158/187/216/235/264/283/313/32/3
0

20

40

60

80

Indicated that Transportation Costs Would Greatly Impact their 
Decision to Travel in the Next Six Months



IMPACT ON TRAVEL PLANS

Travel Sentiment Study Wave 61

10% 9% 23% 27% 32%

0 50 100

1 - No impact at all 2 3 4  5 - Greatly impact

Impact of Rising Gas Prices on Decisions to Travel in Next Six Months



IMPACT ON TRAVEL PLANS

Travel Sentiment Study Wave 61

Indicated that Rising Gas Prices Would Greatly Impact their Decision 
to Travel in the Next Six Months
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Impact of Rising Gas Prices on Travel Plans
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Impact of Rising Gas Prices on Travel Plans
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Impact of Rising Price of Flights on Decisions to Travel in Next Six Months



Longwoods International Research
longwoods-intl.com/covid-19

Miles Partnership COVID-19 Communication Center
covid19.milespartnership.com

Additional Resources

https://longwoods-intl.com/covid-19
covid19.milespartnership.com


Thank You


